GEORGE CHEMALI
(H) 732 201 0361- (M) 848 218 0713

yorgo101@hotmail.com
Objective: Results oriented, Tri-lingual, Sales, marketing and customer service Specialist with strong analytical, innovational, organizational, planning, and communications skills combined with proficiency for building successful business. Key member in any team developing and executing strategic business plan.
ACHIEVMENTS/VALUE ADDED:
· Increased the sales volume by developing a competitive selling and pricing strategies based on an accurate market study.
· Implemented a friendly and professional customer service technique resulting in increased clients and revenues.

· Used successful procedures in purchasing the right merchandises from local and international vendor which made a hit and allowed the company to be among the first competitor in the field.

· Provided solution for customer complaint and coworker conflict.
· Attending international fairs (Germany-Italy-Spain-China) for selecting and purchasing innovative product on exclusivity basis as well as to keep the company updated.
· Developed marketing tools (promotion-events-decoration-displaying-advertising -publicity) which succeeded in increasing the turnover of the stocks, gaining a larger share of the market, and augmenting the profit.
· Demonstrated ability to multitask as the business demands, including motivating and training the sales team and managing the store operations.

· Self starter and team player.
PROFESSIONAL EXPERIENCES: 
Select Comfort/New Jersey-Monmouth Mall                                                                     Aug09-Present

Sales and Customer Service
 Walgreens pharmacy / New Jersey-Hazlet                                                                        May09-Aug 09 
Customer Service and Photo Specialist
Sakr lighting systems: Lighting fixtures (Indoor & outdoor) /Lebanon                                 1999-2008
Showroom Manager:            
Meet sales objectives. Handle all administrative aspects of the sale including:                                                        completing customer contracts, pulling products from inventory, accepting customer payments and filing the completed orders. Maintain strong knowledge of new products, pricing plans, promotions and service features. Maintain knowledge of competitive offers and market feedback to regarding local competition and product/service needs. 
Mouawad International Group: Jewelry&watches /Saudi Arabia
                             1995-1999
Sales Executive:

 Achieving all store goals, including sales objectives, client service, loss prevention, and merchandise presentation. Monitor and maintain product stock levels. Dealing with international brands for watches and jewelry (Chopard, Corum, Longines, Movado, Robergt, Vacheron, Catier…
Knitime: Fashion industry/Lebanon                                                                                           1989-1995
Operations Manager:

Managing all day-to-day operations to achieve targeted productivity, sales and profitability. Ensures world class customer service, store image, merchandise presentation, team development, asset protection, and cost control in attainment of Company objectives. Following up the production cycles starting from the raw material production reaching to a finish product ready for distribution and selling.  
EDUCATION:
American University of Beirut                                Bachelor Degree: Economics
Language: English-French-Arabic
ACTIVITIES:

· Volunteer as a first aider and social service at the Lebanese Red Cross for more than 10 years( During the Lebanese war)
· Radio speaker and social program presenter
· Coordinator with different charitable and social organizations (YMCA, UN…)
· Music-Sport-Travel-Horse Riding
I learned from these activities the respect of the person as a human being and gained the ability to communicate, negotiate, decision making and handling any situation in a successful way during crisis and chaos. .
